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Website Acceptable Use and Social Media Policy 

Acceptable use of the website 
Users must use the F-Stop Creative website lawfully and respectfully. Users must not attempt unauthorised access, interfere with 
the website, introduce malware, scrape content unlawfully, overload systems, submit false details or impersonate another person. 

Submitting content to us 
Where users submit information, project briefs, files or messages through the website or email, they must ensure that the content 
is accurate, lawful and does not infringe another person's rights. Users must not submit confidential third-party information without 
authority. 

Social media 
F-Stop Creative may operate social media accounts for business updates, portfolio posts, thought leadership, event activity and 
client/project promotion. Social media content is general information only and should not be treated as specialist advice. 

We may hide, delete or report comments that are abusive, defamatory, discriminatory, unlawful, spam, misleading, confidential, 
infringing or otherwise inappropriate. 

User-generated content 
If a person tags F-Stop Creative, sends content, comments on posts or provides testimonials, they grant F-Stop Creative 
permission to view, respond to and, where appropriate, share or refer to that content for normal business and engagement 
purposes, subject to platform rules and applicable law.
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